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Overview

* The project records and visualises individual consumption patterns through
an which is based on location and timeline.

* Demonstrating consumption in
everyday purchasing behaviour.

* Objective: To guide audiences towards on consumerism
and their own behaviour. Presenting personal consumption behaviour
through data storytelling and visualisation techniques



A/B MANIFESTOS

A/B Manifesto El [b]
Provides answers Asks questions

Narrative of production Narrative of consumption

Design for production Design for debate

Make us buy Make us think

From the A/B MANIFESTOS list, | chose four sets of words, which related to “buying”,” Consumption”,”
Reflection”, and” Thinking”; these words are close to purchasing.

One of the ideas which the tutor talked to me about is “Map recording”
1. Record all things | bought, from coming to the UK to now, and calculate whether | have overconsumed.

2. Where and when did | buy these products?
3. Whatisit?
4. Economic globalisation. (Not adopted)



Inspiration & Context

* Consumerism: The Symbolic
Significance of Everything We Buy.

* Theoretical underpinnings:

e Baudrillard (1998): Consumption concerns
symbols rather than use value

 Dunne & Raby (2013): Critical design poses
guestions rather than providing solutions

* Design inspiration: Interactive mapping
and data storytelling projects

The Winchester Stable-pub

Date: 2025-08-02

Price: £5.95

Type: Impulsive

Category: Food

Note: | bought a large glass bottle of sider, but it
made me feel worse. | shouldn't have drunk so much.




Concept Development

* Initial concept: Consumption records (static)

®

* Iteration: Transformed into visual charts and map displays

"

e Outcome: Integrated with story mode and interactive

narrative to create an immersive experience
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such as cost, wait time,
non-local ordering patterns

Fiber



Key Features

Interactive Map: Location markers + timeline scrolling Data Cards: Tap points to view
spending details (items, prices, notes)

Bristol day trip

Date: 2024-10-18

Price: £18.50

Type: Ambiguity

Category: Travel

Note: Bristol day walking tour with Danny, but it was
too tiring.




Key Features

lcon System: Distinguishes between Necessary / Ambiguity / Impulsive purchases.
Story Mode: Plays the spending journey chronologically, like a “film’

Multimedia Integration: Embeds photos, videos, and statistical charts

@ Travel Story Mode

ve Journey Through My /
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Spain

Dec 22, 2024 - Dec 24, 2024




Proposed Outcomes

* A comprehensive interactive web map

* Video presentation (Story Mode)

* Academic contribution: Integrating consumerism critique with data
storytelling

* Professional contribution: Exploring how interactive design serves
social reflection
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Data Collection

* | used an Excel spreadsheet to build the initial GeoJSON data and utilised Claude
to convert the format.

 Download images and videos from my personal decives and upload
website to show it.
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Challenges & Limitations

* Technical challenges: Reliance on (Leaflet, D3.js)
and Al (Claude, ChatGPT) code generation

* Data constraints: Limited to personal consumption data with a
restricted sample size; users cannot upload their own data.

* Design tension: Balancing engaging appeal with academic merit



Next Steps

* Refine interactive effects (animation paths)
* Enhance playability (Not enough now)
* Conduct user testing and gather feedback for improvements

* Incorporate additional data and visual representations into the final
presentation



Conclusion

* Project Core: Not merely a record of consumption, but a catalyst for

* Academic Significance: Validating the potential of
within a consumerist context

* Professional Significance: Providing a model for future data
storytelling and interactive design



Al Usage Statement

* In this project, | utilised two Al tools: and .

* Using Claude to create almost all code projects with ChatGPT assistance,
HTML, JavaScript, Geojson

Final Project / Reordering Albania and Greece in Storymode v

isolation: isolate fRXE, BEHIE .consumption-map-showcase ZEpE—TRIZAH

EEAERNATTE/AER, hAREEE " header.,
TEIZ B R e TR iR 4

@ "« Launch Explorer” }ZiHiGRR: EEGEAEETE
{RBUTER setTimeout F§ window.open , FULIMEEEIBE 2SR IFEIEMFF R MIER. SR SERIZANFT
const customOrder = ['Overview ania', 'Gri ., i AmEsis.
this.chapters.sort((a, b)
st indexA customOrder. i 0f(a.country);
const indexB = customOrder.index0f(b.country);

EIHBBREN event , FHE IR launchProject :

html

if (indexA !== -1 &% indexB !== -1) { Launch Explorer

return indexA - indexB;

t>
function launchPr t(e) {

const button = e.currentTarget

if (a.country ew') return -1;

if (b.country ') return
button.style.transform

return a.country.localeCompare(b.country);

including CSS,

& Allprojects

Final Project

Consumption map

n 1 help you tor

Ul Design Color Scheme Update

Last message & ag

Portfolio Website HTML Template Design
A/B Design Manifesto Framework

Interactive Project Document Integration

Lest ag

Geographic Financial Data Visualization Strategy

s ago

Travel Story Mode Data Visualization

Lastm o

Interactive Consumption Map Design
Lastm c

Hidden Achievement Ul Design
Las go

Achievement Ul Design Update

JavaScript Code Error Debugging
i =

age

Untitled
Las

Claude Sonnet 4




Al Usage Statement

. and also assisted me in making appropriate
adjustments to the website framework and updated the web pages
for the final project.

Welcome to My Website Consumption
Journey
Welcome to my portfolio website! Here you can explore my projects in interactive design, digital publishing, and creative

mapping. Click on any project below to learn more about my design process and ideas. I oeaon mappang oy Mo constempron tca
and patterns across multiple countries. Explore spending habits,

discover travel stories, and unlock achievements through data
exploration. Consumption Map Explorer

PROJECT 1: People Watching { 350+ ‘ ‘ 12+
Records Countries
PROJECT 2: Empathy e | o =
£8000+ 23
Total Spent Achievements L ]

PROJECT 3: App360

PROJECT 1: Publishing Forms

PROJECT 2: Territories and
Interfaces

PROJECT 3: Objects and
Narratives

Built with:

FINAL PROJECT: Comsumption
Map
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